




TOON BOOK 
SELLS SERIAL 


"King of the Congo" is a new super-serial based on adven¬ 
tures of the dynamic hero of "Thunda" cartoon magazine. 
The magazine is a "natural" for you to tie in with in promot¬ 
ing the picture. Contact your local magazine distributor as 
soon as possible and work out a mutually beneficial pro¬ 
gram along the lines suggested here. 



CO-OP AD 


Make Up a quantity oi tack 
cards plugging both the "Thun- 

weekly showings of “King of the 
Congo," and arrange to have 
them displayed in as many 
newsstand outlets around town 
as possible. Order the appropri¬ 
ate stills listed below from your 
National 
change and use them on all tack 
cards with your theatre and 
playdate credits. Useful photos 
are Still Nos. Ep. 2-18, Ep. 2-21 
(illustrated top, left), Ep. 4-8, Ep. 
6-8, Ep. 9-11, Ep. 10-7 (middle, 
left) and Ep. 15-5 (bottom, left). 


Ask the distributor to run a cooperative newspaper 
advertisement with you, plugging both the comic 
magazine and your playdate. Appropriate copy for 
such an ad might be as follows: 


READ 

The Dynamic Adventures 
Of the Mighty “Thunda, 

King of the Congo” in 

THUNDA CARTOON MAGAZINE 


ps STK 

fEf The Exciting, ThriU-Packed 
iel] Super-Serial Spectacle 

is*.* From Columbia Pictures 


KING OF THE CONGO 















Buster Crabbe — Olympic Star! 


CRABBE TROPHY 

Offer a "Buster Crabbe Trophy" 
to the champion swimmer in your 
town. Ask local newspapers to 
cover the presentation. All stories 
and picture captions should stress 
the fact that Buster Crabbe is a 
great Olympic champion and that 
your swim tourney was inspired by 
the star's role in "King of the 


SPORTS WINDOWS 

Arrange sporting goods displays 
around Crabbe in haberdasheries, 
chain and sporting goods stores. 
Arrange displays and furnish win¬ 
dow signs well in advance of your 
playdate. Use stills from the picture. 


Capitalize on the interest in 
the 1952 Olympic Games by 
making it known, with the help 
of the suggested promotions, 
that Buster Crabbe, great 
Olympic champ, is the star of 
"King of the Congo." 


SWIM STILLS 



Use Still No. 990 Ep. 11-3 (above) and No. 990 
Ep. 6-15, showing Buster Crabbe in swimming 
action, in your publicity and exploitation. Both 
stills are available at National Screen. 


SPORTS PAGES 

Crabbe participated in the Olym¬ 
pic Games in 1928 and 1932, win¬ 
ning the 400-meter free-style event 
in the latter Olympics. Offer the 
publicity story on page 9 to 
sports editors, and if you award a 
Buster Crabbe Trophy (left), ask 
the editor to run a photo of 
Crabbe and the local winner. 


JUNIOR OLYMPICS 

Arrange with Y's, schools and out¬ 
door and indoor swimming pools 
to have youngsters compete in a 
"Buster Crabbe Junior Olympics 
Contest." Offer promoted mer¬ 
chandise as prizes. Be sure to stress 
Crabbe's role in the serial. 


COLOR-IN CONTEST 



or stores should be asked to devote window and counter 
space to it in return ior lobby displays and, perhaps, 
screen credits. Have mat printed on store's marketing 
bags as well as on plain stock, and distribute to kids all 
over town. 

Order Mat 2-G (3Vi" deep) from your nearest 
National Screen Service exchange. 


EXPLORER RALLY 

Send a man dressed as a jungle explorer through the 
parks, school neighborhoods and playgrounds oi your 
town. A sign on his back reads, "I'm on My Way to See 
'King of the Congo/" and lists credits. The ballyhoo 
would be considerably more effective if the man carried 
on his shoulder a monkey or parrot. 


CLUR CARDS 



like the one illustrated here in slightly reduced size. 
Defray printing costs by getting a toy dealer or other 
local merchant to place an advertisement on the reverse 
side of the cards. 

Order Mat 2-F ( 2 V 2 " deep x 4" wide), from 
your National Screen Service exchange. 


CONGO EARTH 

An attention-getting handout can easily be arranged 
by printing up a quantity of small envelopes with the 
following message: 

"King of the Congo" Souvenir! Dirt From the 
Congo . . . the Land of Mystery and Jungle 
Adventure . . . 

Add full picture, theatre and playdate credits. Put a 
pinch of ordinary dirt into each envelope before distrib¬ 
uting them around town. 
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SETPIECE 

Cut and mount the 
various elements of 
the 3-sheet poster 
as illustrated at the 
right. Display 
should be used out 
front, during show¬ 
ings of each chap¬ 
ter of “King of the 
Congo," and in 
your inner lobby at 
other times during 
the week. 


PETS 

• Buster Crabbe has a new pet in “King of the Congo"— 
Peggy, the super-intelligent chimp. Display photos of 
Crabbe and Peggy in local pet shops, with full credits, 
of course. Photos which might be used for this purpose 
are Ep. 1-6, Ep. 6-4 and Ep. 9-11. 

• Inspired by Buster's pet, conduct a pet photo contest, 
with promoted prizes and guest tickets going to winners. 
Publicize the competition with newspaper stories and a 
lobby display. 


JUNGLE DISPLAY 

Build an attention-getting “jungle hut" in your lobby. 
This can be improvised with bamboo, palms and sand. 
Borrow spears, shields, bows and arrows and other 
jungle items to decorate the “hut." Too, construct a 
“jungle box office" opening day, utilizing the above 
materials. 



Congo Sundae 

Arrange for your local soda fountains to feature "King 
of the Congo Sundaes" with prominent credit to your 
picture and playdate. "King of the Congo Sundaes" 
should be intensively publicized via window streamers 
and behind-the-fountain displays, as well as by sign 
cards running up and down the pillars and walls of the 
store. The sundae might be composed of such ingre¬ 
dients as chocolate ice cream and syrup, bananas, pine¬ 
apple and other tropical fruits. 


RADIO SPOTS 

Place these special radio announcements on 
local radio station where they will do the most 
good—immediately before and after action and 
adventure shows. 

15 SECONDS: Soon you'll see the serial which reveals 
the fabulous secrets of the African jungle! It's Columbia 
Pictures' thrilling new epic, “King of the Congo," star¬ 
ring the great Olympic champion, Buster Crabbe. You'll 
want to see every chapter at the..Theatre each 


30 SECONDS: The mighty “Thunda" beats the jungle 
drums; call to adventure! Don't miss Columbia Pictures' 
great new serial epic. King of the Congo." Olympic 
champion Buster Crabbe stars as the fearless Thunda, 
who uncovers a web of intrigue in the darkest regions 
of wild Africa! You'll see more thrills than you've ever 
encountered in one serial! See Thunda battle wild 
jungle monsters! See Thunda match forces against the 
sultry queen of the jungle. “King of the Congo" plays 
every.at the.Theatre, beginning.. 


ACTION TRAILER 

The suspense, action and adventure of the serial gives 
this sock trailer box-office appeal. Order from National 
Screen Service today! 


Use Marquee 

The importance of serials in attracting audiences has 
been shown by the huge attendance registered by such 
Columbia serials as "Captain Video," "Roar of the Iron 
Horse" and "Superman." "King of the Congo" is an¬ 
other audience-holding super-serial. As such, it rates 
marquee attention. Put "King of the Congo" on your 
marquee during the duration of its run! 


SEE’ ROARD 

Have your local 
sign shop make 
up a 40" x 60" 

“see" board for 
your lobby. Use 
the stills and 
copy suggested 
in the diagram at 
the right. Cutout 
art from the one- 
or three-sheets 

the display for 
additional effect¬ 
iveness. All four 
photos are avail¬ 
able at National 
Screen Service. 


Savage Serial 
Spectacle! 


paid Fight! With Quicksand! 

KING OF THE CONGO 
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Thundering Serial Spectacle 
With Mightiest Jungle Hero! 



























66-Line Ad Mcrt No. 201—2 Cols, x 33 Lines 



Ad Mat No. 101— 18 Lines 


Use These Ads 
For Each Chapter 

After you have used the larger ads to popu¬ 
larize the new serial, you'll want these two 
ad slugs (Ad Mat Nos. 101 and 201) to sell 
each of the fifteen chapters. All you have to 
do is to insert the chapter title in the mortised 
area. Here are the titles: 

1. “Mission of Menace" 

2. “Red Shadows in the Jungle" 

3. “Into the Valley of Mist" 

4. “Thunda Meets His Match!" 

5. "Thunda Turns the Tables" 

6. “Thunda's Desperate Chance" 

7. "Thunda Trapped!" 

8. “Mission of Evil" 

9. "Menace of the Magnetic Rocks" 

10. “Lair of the Leopard" 

11. “An Ally From the Sky" 

12. "Riding Wild!" 

13. “Red Raiders!" 

14. "Savage Vengeance!" 

15. "Judgment of the Jungle" 


Official Billing 

KING OF THE CONGO 

{The Mighty "Thunda") —35% 


BUSTER CRABBE -« 



GEORGE H. PLYMPTON, ROYAL K. COLE and ARTHUR HOERL 

-15% 

Produced by SAM KATZMAN —15% 


Directed by SPENCER BENNET and WALLACE A. GRISSELL 

A COLUMBIA SUPER-SERIAL _ 2 


3 All-Purpose Art Stills 

You’ll find many cam¬ 
paign uses for these 
8"xl0" stills of the art 
work used throughout 
the serial ads and 
posters. Order the 
photos now from your 
nearest exchange of 
National Screen Serv- 
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Buster Crabbe Jungle Hero 
In ‘King oi Congo’ Serial 




'King of Congo' 
Jungle Adventure 






ip of foreign agents hunting a 


Aiding him in his fight are the 
Rock People led by the beautiful 
Pha, played by Gloria Dea, and the 
famous movie chimpanzee, Peggy. 

In addition to Miss Dea, the sup¬ 
porting cast is headed by Leonard 


Mighty 'Thunda' 







(Review) 

super-serial achievement with “Cap- 
^id e0j ” producer Sam Katz- 
ld Columbia Pictures lost no 

re yesterday. Succeeding 


'Specialist' Writes 
Script of Serial 


Buster Crabbe Stars 
As ‘King oi Congo 9 
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‘King ot Congo’ Serial Bares 
Quest tor Uranium in Ulrica 




Olympic Swim Wins 
Made Crahbe a Star 


Crabbe Rescues 
'Congo' Queen 





























3 x9’ SILKOLENE VALANCE 


TODAY! ANOTHER THRILLING CHAPTER 


awescoiiGO 



COLUMBIA SUPER-SERIAL . 


BUSTER CRABBE 


Add to the effectiveness of your marquee by using this 3' x 9' silkolene 
flash piece every time you play a new episode of "King of the Congo." 
Priced at $9.75, a mere 65^ per chapter, it can be ordered direct from: 
National Flag Company, 43 West 21st Street, New York 10, N. Y. 


Four Still Sets 

Four still sets are available for your campaign on "King of the Congo." 
Order the following sets from National Screen Service: 1) set of 25 
production stills for lobby and theatre displays or planting with your 
newspaper; 2) art set of 3 (reproductions of key art from the ads and 
posters and illustrated on page 7); 3) publicity-exploitation set (stills 
used for publicity and exploitation campaigns); 4) set of 10 uprights. 


For your lobby and out front display use the eye-arresting 
standees prepared tor this serial by National Screen Service. 
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